
Every Young Person Realising Their Potential 

Marketing & Communications Content Manager – Recruitment Pack 



 

Introduction 
We believe that every young person should be able to achieve their potential and we are seeking to recruit the newly created post of Marketing & 
Communications Content Manager to support and play a key role in delivering our vision and achieving our strategy.  
 
We are entering an exciting phase in our history, placing the development 

of transferable life-skills for young people at the heart of our products, 

services, training and resources.  

 

Established since 1982, we support young people to realise their potential 
through leadership qualifications and awards. 
 
Our approach engages learners through practically-applied learning and 
encourages volunteering with peers. 
 
Learners practice and develop transferable, life-long skills and behaviours 
based on our Skills Framework, developed with Youth Employment UK, to 
improve Communication, Self-Belief, Teamwork, Self-Management, and 
Problem-Solving. 
 

Currently we work with approximately 2,000 education and community 

organisations across the UK and in 2017/2018 we delivered over 125,000 

qualifications and awards incorporating over 4 million hours of learning and 

volunteering. 

 
Perhaps most importantly of all, 74% of Learners feel better about life. 
 
But we want to do more to achieve our vision for Every Young Person to 
Realise Their Potential. 
 
 
This role will give an opportunity to somebody who understands the 
important role that content and engagement plays for our organisation and 

is the perfect opportunity for someone who is looking to demonstrate their 
creative mindset within a strong team environment. We are seeking an 
individual to drive internal standards and affect external decision-making 
through the innovative content we create and use. 
 
This will be a key role in our ambition to successfully support 250,000 young 
people by 2022; diversifying our offer, translating ideas into reality and 
delivering appealing content through our multiple engagement channels. 
 
We look forward to receiving your application. 
 

 
 
Liam Hope 
Director of Engagement & Marketing 
 
 
 
 
 
 
 
 
 
 
 



 

What you can expect from us 
We aim to create a positive and productive working environment that 

cultivates growth through relationships. 

 

As our Marketing & Communications Content Manager you will receive: 

 

 a competitive salary 

 flexible working environment 

 enhanced pension 

 enhanced holiday and sick pay  

 extended Christmas break  

 flexible working arrangements during summer holidays  

 company-wide volunteering 

 regular staff social breakfast mornings 

 
The role will report to the Director of Engagement & Marketing and will 
work extensively with colleagues within the Marketing, Partnerships and 
Awarding Organisation teams as well as directly with Customers and 
Partners. 
 
As such the successful individual will be required to operate with colleagues 
in our Milton Keynes Head Office regularly and this will be the main working 
location. 
 
Based on our skills framework, our Managers operate a Manager’s 
Manifesto to describe the aspirational culture within the Management 
Team:  
 
Self-belief 

 We make a difference 

 We work with each other, not around each other 

 
Problem-Solving 

 We embrace change and new ideas 

 We are positive and creative when we deal with challenges 
 
Communication 

 We are concise, consistent and ensure understanding 

 We talk before we type 
 
Teamwork 

 We listen, think, act 

 We value and support others 
 
Self-Management 

 We try, we test, we succeed 

Applying for the role 
To apply for this role please do so by sending us an up to date CV and 
covering letter outlining your suitability and interest in the role. 
 
Please include your current remuneration and salary expectations for the 
role. 
 
Your CV and Covering Letter should be no more than 2 pages for each at 
type 11 font.  
 
Please send your CV and covering letter electronically to 
lhope@sportsleaders.org no later than 3rd June 2019. Initial interviews are 
intended to be held on the 17th and 18th June 2019 in Milton Keynes. 

mailto:lhope@sportsleaders.org


 

 

Role description 
We are looking for a strategic, creative, motivated self-starter to join us in 
this newly created role of Marketing & Communications Content Manager. 
 
You will be at the heart of the creation, management and implementation 
of a UK-wide growth strategy. 
 
You will play an instrumental role in the formation and success of a 
completely new and innovative new suite of qualifications aimed at 
increasing our engagement with schools, colleges and community 
organisations and making sure more young people get the skills and 
experience they deserve. 
 
You will also oversee the various marketing activities delivered through 
multiple engagement channels, to separate, identified target audiences, 
including through our newly developed ‘Resource Hub’. 
 
To succeed in this role, we are looking for someone with the right mindset, 
skills and experience who is: 
 

 Comfortable being strategic, focused, innovative and insight driven 

 Managing and meeting audience related delivery objectives with 

exceptional communication skills 

 Able to communicate as an integral part of a company-wide 

Management Team working with other teams and departments 

 Have a starter-finisher mentality with the ability to identify, create and 

deliver innovative content and engagement opportunities with partners 

and customers 

 
You should have demonstrable and relevant experience in a similar role.  

 
 
Role Purpose 
 

1. To collaborate across internal functions and colleagues alongside 
partner agencies to deliver an effective content marketing strategy  
 

2. Be accountable for all content marketing initiatives to drive traffic, 
engagement and leads with our 3 main audiences: 
                          a) Existing customers & partners 
                          b) Prospective customers & partners 
                          c) Internal colleagues & departments 

 
3. Create content that our audiences want, share content on the 

channels that they use and measure effectiveness of the activities 
delivered 

 

Main Role Duties 
 
1. A ‘Brand-publisher’ mindset is required to create the content our 

audiences are looking for and provide the relevant pathway for them 
to act on it 

 
2. Oversee the development and integration of newly developed assets 

to accompany a newly developed suite of Qualifications 
 

3. Manage, integrate and develop the content plan and supporting 
channels for existing customers within the newly overhauled online 
‘Resource Hub’ (The Association)  
 



 

4. To oversee the development of marketing objectives and content 
that meets all resource, email communications, website, print, 
digital, story-telling and social media needs 
 

5. Work with all agencies, colleagues and departments to schedule and 
co-ordinate periodic work plans and briefs to: 
                                a) Retain customers and business 
                                b) Grow customers and business 

 
6. Ensure all produced content is quality assured and consistent with 

our brand voice, style and tone 
 

7. A copywriting style that maintains a customer focused outcome-
driven tone, particularly in education related environments 

 
8. Ideally a skillset and understanding of design and publishing 

software programmes 
 

9. Oversee the Content Management Systems (CMS) with consistent 
and regular quality assured content 

 
10. Support the Marketing Executive to deliver on agreed objectives  

 
11. Link closely with central service team’s i.e. IT to ensure digital and 

website developments are co-ordinated seamlessly and efficiently 
 

12. To carry out any other duties as requested to support the work of 
SLQ/Sports Leaders commensurate with the grade and level of 
responsibility of this post, for which the post holder has the 
necessary experience and /or training. 

 
We welcome applicants with disabilities and/or identifying as BAME, 
LGBTQ+ to contribute to the diversity of opinions and experience of 
colleagues. 

Our Strategy 
Our VISION is a world with:  

Every Young Person Realising Their Potential 

 

To meet this our MISSION is:   

For SLQ qualifications and services to lead youth skill development and 

be valued by education, government, employers and young people. 

 

To achieve this our AIM is: 

By 2022, we will create 250,000 learning opportunities per year to 

support recognised and valued behavioural skill development for young 

people. 

 

Our P.R.E.P Learning Principles: 

Practically-applied  

Recognised learning 

Experience through volunteering 

Peer-to-Peer delivery 

 

To accomplish this our OBJECTIVE for 2018-2022 is: Growth 

 

Our Growth STRATEGY is to: 

Retain  : and extend productive relationships with active centres 

Recruit : more centres by meeting their needs effectively through a 

varied product offer 

Add : value and efficiency to customers through product and 

service innovation and improvements 

Culture : to improve and align working practices and relationships 
and achieve our plan 



 

Our Year in Numbers – 2017/18 
 

 

 

 

 

SLQ is the awarding body name for the British Sports Trust and Sports Leaders, a registered charity (1095326) and a limited company registered in England & Wales  

(04597192)  

Registered office: 24 Linford Forum, Rockingham Drive, Linford Wood, Milton Keynes, MK14 6LY. Telephone: 01908 689180 

 


